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the leading personal cape brand, 
Fiama Di Wills -  Aqua Pulse from 
ITC, translated fashion into a com­
plete lifestyle experience. Keeping 
to the theme, Aqua Pulse, Wendell 
unveiled his ‘Moonlight Beach’ col­
lection which explored the era of 
Aquarius. Brand ambassador for 
Fiam a Di Wills -  Aqua Pulse, 
Bollywood actress Deepika 

— Padukone was the showstopper.
Sandeep Kaul, Chief Executive, 

Personal Care Products Business, 
ITC Ltd stated, “We take pride in 
India’s premium fashion platform, 
the Wills Lifestyle India Fashion 
Week because beauty and youthful- 
ness is the essence of Fiama Di

energy ana rejuvenation, values 
that are at the core of the Aqua 
Pulse line from Fiama di wills.”

Wendell adm its tha t working 
with a  classy brand like this was 
quite inspiring. “This year’s WLIF 
collection is a signature Wendell 
Rodricks collection inspired by the 
character and essence of Aqua 
Pulse. It is all about reflection of all 
the rock decadence of 60s and 70s. 
Infusing the collection with high 
voltage energy is a  palette of 
whites, blues, magenta and black 
in a variety of cottons, linen and 
silk.”

Deepika Padukone, Brand 
Ambassador for ITC Fiam a Di 
Wills , says that it was the experi-

B EA U TY D EFIN ED : Wendell Rodricks and Deepika Padukone at the V 
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ence the Fiama Di Wills product gave, made 
her accept the post of brand ambassador. “I 
am associated w ith Fiama Di Wills over the 
last four years. During my association, I have 
experienced many innovative products from 
Fiama Di Wills; I believe that if  is such differ­

entiated value propositic 
quality offerings that appr 
Indian consumer. It was 
for Wendell and for Fiami 
the collaboration betw< 
brands was a  unique expe
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MAKING A POINT: 
Nandan

The write people
WASS UP
It ’s not often th a t one sees the city’s movers and 

shakers in  attendance a t an  event. So it was lit­
tle su rprise  to find the IT industry’s heavy­

weights thronging th is hotel 
for Rohini N ilekani’s big day 
In attendance was husband, 
N andan N ilekani, NR 

N arayana M urthy  along w ith  wife Sudha 
Murthy, Captain Gopinath, w riter Shashi 
Deshpande and A rundhati Nag who had 
a good tim e catching over cocktails.

SA R I P EO P LE: Sudha Murthy; Shashi 
Deshpande

Bangalore Tin

DV-588
•16 Mega Pixels • 8X  D ig ita l Zoom • 2 .4 ” TFT  LCD • 180° Rotatii

• D igital Still Camera: 4624  x  3472 p ixe l • D igital Camcorder: 72

• LED Flash Light • V ideo O u t • Playback • Built in Speaker • Bu 

A ccessor ies :
• U S B  C a b le  • A V  C a b le  • S o ftw a re  C D  • In b u ilt L ith iu m  Ba

• 150 + Service Centers Across India
For post sales queries/complaint, call us @  098768488

IN TH E FRAM E: NR Narayana 
Murthy

C E L E B  SIGHTING: Capt Gopinath
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